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Visit Wimbledon Lawn Tennis Museum and
embark on a stunning multi-dimensional
tour of the traditions, triumphs, sights and
sounds that have made Wimbledon the
most coveted title in tennis.

Highlights include:

• The Championship Trophies

• 200° Cinema with Matrix-style special effects capturing 
the Science of Tennis

• Film and video footage which takes visitors right into 
the action of some of the most memorable and exciting 
tournament matches

• A “ghost” of John McEnroe which appears right before 
the visitors’ eyes. Watch as he speaks about the game 
and his well-known opponents in the very changing room 
he once used!

• An extensive, unsurpassed collection of tennis 
memorabilia dating back to 1555

• Museum Gallery with changing exhibitions

The programme has been designed to be flexible so as to fit
the amount of time the group can spend at the Museum.
Formal visit packages have been developed to deliver the
requirements of the GCSE and A level syllabi for Physical
Education, Business Studies and Leisure & Tourism. All talks
are accompanied by a detailed information pack for students.

Talks are interactive and students are expected to participate
in discussions, offer their own opinions and make detailed notes.

Booking a Visit

Visits can be arranged from September to the end of May,
Monday to Friday 10.30am – 4pm. All other times upon request.
The number of students we can accommodate in a day will vary
depending on the activities booked. Please call the Education
Officer on 020 8879 5619 to discuss your group’s needs.

Bookings can be made by telephone by calling 020 8879 5619
Monday to Friday 9-5pm. 

Payment

Once you have confirmed your booking you will be invoiced for 
a non-refundable deposit of £60 +VAT. We require final visitor
numbers 2 weeks prior to your visit; you will then be sent a 
final invoice. Unfortunately we are unable to refund for 
lower numbers on the day. Should you bring more visitors on the
day, you will be sent an additional invoice. 

All workshops include
complimentary 
entry to the Museum. 
All prices are 
valid until 
31st August 2008.

Visit Information 

• FREE Indoor Packed Lunch 
Room/Outdoor eating area 

• FREE familiarisation visit to the Museum for one adult 

• FREE Coach parking/Car parking 

• FREE adult 1:10 students 

• On site First Aid 

• Fully accessible 

• Secure storage for belongings

Museum
£2.50 per student + VAT (Free when booking a tour)
Min: 15 pupils, Max: 50 pupils 
Approx. 60 minutes
The Museum visit is self-guided.

Guided tour of the grounds, talk and Museum package
£120 + £2 per student + VAT
Min: 10 students, Max: 25 students
Approx. 3 hours without breaks
Using lawn tennis as a case study this course has been
designed to give students a firm understanding of the
history and development of the sport. 

Talk 
The talk will examine the technological changes that have
occurred during the development of the game. Using the
Museum’s handling collection students will have the
opportunity to see how racket technology has developed
and influenced the game. The education department has 
a fine collection of replica and real
costume so that students can
chart the progression of
tennis costume and can
develop an
understanding of how
social constraints
impacted upon
sport.

Museum 
Students can use
this time to carry
out research into an
area of the sport
that particularly
interests them.

Group A Group B
10.30 Arrive and welcome 10.30 Arrive and welcome
10.35 Guided tour 10.35 Talk
12.00 Lunch either in 11.20 Museum visit

the packed lunch 
room or outside

12.30 Talk 12.00 Lunch either in 
the packed lunch 
room or outside

1.15 Museum visit 12.30 Guided tour
2.00 Depart 2.00 Depart

The total cost of this visit is £340 +VAT 
((2 x £120) + (£2 x 50 students))

“Excellent visit with a very 
interesting talk on marketing”
Year 11 Business Studies Teacher

“Achieved and 
exceeded 
expectations”
Year 12 PE Teacher

SECONDARY SCHOOL
EDUCATION PROGRAMME

Behind the Scenes Tour
Up to 90 minutes
£60 + £2 per student + VAT
Min: 15 students, Max: 35 students per tour. 
Visitors may take a tour of the grounds, led by specially
trained Education Team Guides, and gain access to
restricted areas normally closed to the public.

The tour visits:

• No. 1 Court

• The Water Gardens (Henman Hill)

• The Millennium Building

• The Press Interview Room

• The BBC Television Studio or Centre Court or The 
Players’ Restaurant Terrace, depending on building work.

Due to extensive building work the tour route may be
subject to change without prior notice.

“Brilliant information on
the tour and pitched at the 
right level for the students”
Year 7 teacher

SAMPLE VISITS
The following visit schedule is based on a school bringing
50 students to do the tour, talk and Museum package.

PHYSICAL EDUCATION
Guided tour of the grounds, talk and Museum package
£120 + £2 per student + VAT
Min: 10 students, Max: 25 students
Approx. 3 hours without breaks
The day visit has been designed to examine the general
principles of marketing, using the Museum as a case study.

Talk 
During the talk students will be learning about how the Museum
puts the 4Ps into practice to develop its own marketing mix.
Recent marketing objectives are analysed to show the processes
the Museum undertakes to ensure marketing campaigns are effective.
Following the discussion, students will have the opportunity to
evaluate current marketing materials produced by the Museum.

The support material reinforces and expands upon the
information given in the talk.

Museum visit 
The Museum visit will be used to gather information and to help
students develop a feel for the Museum and the type of
marketing packages the Museum might develop. Students will be
set the task of developing a marketing package for a new
product. They will need to consider the 4Ps when
developing the package and will decide on
the most appropriate marketing materials
for the campaign.

MARKETING
Guided tour of the grounds, talk and Museum package
£120 + £2 per student + VAT
Min: 10 students, Max: 25 students
Approx. 3 hours without breaks
The programme has been designed to enable students to
examine the principles of good customer service and why this
is important to the organisation. Using the Museum as a case
study, students will learn how the Museum aims to meet and
exceed its customers’ needs.

Talk 
The talk explores the principles of good customer service and
relates these principles to the Museum. Students will discover
how the Museum aims to meet the needs of its customers
including customers with specific access requirements. After the
presentation students will be given a number of scenarios to
discuss in groups to see how they would react in given situations.

The support material reinforces and expands upon the information
given in the talk and further develops the case study.

Museum 
During the Museum visit students will be looking for
examples of good practice. They will be identifying customer
types and how the Museum can better meet their needs.
Students will be given short group work activities to complete.

For further information contact the 
Education Team at:

The Education Department
Wimbledon Lawn Tennis Museum
The All England Lawn Tennis & Croquet Club
Church Road
London SW19 5AE

Museum.Education@aeltc.com 
Telephone +44 (0)20 8879 5619
Fax +44 (0)20 8971 2438

CUSTOMER SERVICE


